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Dan Hill Bio

Dan comes from a lineage of grandparents who scrapped through the Great Depression as farmers, miners,
and basically anything that would enable them to survive in rural North Dakota. His mom’s first home? A
tarpaper shack sitting atop a coulee; her parents had at one point no more than $4 to their name. From that
background emerges a willingness to take on challenges and work hard to succeed.

Dan studied at St. Olaf College, Oxford University, Brown University,
and Rutgers University (PhD) prior to serving in the Director’s Office
for the New Jersey Division of Consumer Affairs. In that role, Dan was
honored by the state’s Senate for negotiating the terms of one of
America’s first car leasing laws with senior legal counsel from major
motor vehicle manufacturers. Dan then moved literally and
figurately across the street to become the Director of Executive
Communications for PSE&G, a $6 billion utility company, where he
led a branding task force and created an award-winning annual
report.

While working at the innovative consulting firm Experience
Engineering (modeled on Walt Disney's Imagineers), Dan got the
inspiration for starting his own company, Sensory Logic, thanks to an
article in a Cornell University publication about the breakthroughs in
brain science and their implications for business.

The scientific confirmation that people are primarily intuitive, emotional decision-makers felt right and
motivated Dan to pioneer a market research methodology powered by the facial coding tool devised by Dr.
Paul Ekman and later made famous by Malcolm Gladwell's bestseller Blink, Fox's primetime hit TV series Lie to
Me, and Pixar's movie Inside Out (original and sequel). Over the past quarter century, Dan’'s company has
conducted studies for more than half of the world’s top 100 advertisers and he's gone on to simultaneously
serve as a pundit on the air critiquing the emotional profile of U.S. presidential candidates for the likes of CNN,
Fox, and MS NOW on a non-partisan basis. He's also applied his craft by doing personnel studies in professional
sports, as highlighted by helping the Milwaukee Bucks select the #2 pick in the NBA draft one year, an
assignment which resulted in front-page coverage for Dan in the New York Times.

A keen observer of human nature and subsequent behavior, Dan has now in conjunction with Julie Anixter
launched Real Transformations to focus on the single biggest nexus for emotions in business: the workplace.
Nothing intrigues him more of late than trying to solve the riddle of boosting the levels of employee
engagement and innovation, while bolstering company culture and similarly seeking to improve the customer
service experience.

Those topics were already seminal in Dan’s acclaimed book, Emotionomics, which was endorsed by the likes of
Philip Kotler, Seth Godin, Daniel Pink, among other luminaries; as was a separate book of Dan’s on advertising
endorsed by the likes of branding guru Al Reis and Duke University’'s Dan Ariely. An avid tennis player and fan of
the sport, as well as movie buff and world traveler, Dan brings to all his work an intense curiosity about how
progress can be made by addressing the quandary of emotionally-driven, interactive social dynamics as
reflected by “office politics” writ large.

Dan can be reached at dhill@sensorylogic.com or via https://www.sensorylogic.com.
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